MORGAN
BRADD@CK

web & graphic designer

(401)-575-3684
info@morganbraddock.com

morganbraddock.com

Software
Adobe InDesign
Adobe lllustrator
Adobe Photoshop
Canva
Figma
WordPress
Google Docs

Google Slides

Craft
Ul/UX Design
Editorial Design
Creative Process
Typography
Brand Identity

EDUCATION

Johnson & Wales University, Providence, RI
Bachelor of Science // Graphic Design — Candidate, 05/2026

Dean’s List | GPA: 3.86

JOHNSON & WALES UNIVERSITY
DESIGN PROJECT EXPERIENCE

EDGE Magazine
Editorial “Minizine” // Fall 2023

Tasked to create a fictitious editorial miniature magazine from scratch
that includes original imagery and content

Designed a compelling cover, interview spread, article spread, creative
page, and two full-page print advertisements

Boston Children’s Museum

Mobile Redesign // Fall 2023

Redesigned the Boston Children’'s Museum's Mobile website to be
more user friendly and visually appealing for a class project

Used Figma to develop multiple pages including home, about,
category, detail, tickets, history, and accessibility pages

JOB EXPERIENCE

Care New England, Virtual
Graphic Design Intern // 07/2024 - Present

Designed internal graphics for Care New England using Adobe
Creative Suite, including project timelines, email banners, booklet
covers, and classroom signage

Collaborated closely with supervisor via Microsoft Teams to discuss
project goals, feedback, and revisions

H&M, Providence/Warwick, RI

Sales Advisor // 03/2024- Present

Fold, hang, display, and merchandise garments to maximize selling
opportunities

Actively process, stock and replenish garments on the sales floor and
in the stock room

Support customer purchases and returns at the register

Savers, Warwick, RI
CDC Ambassador // 01/2023 - 09/2023
Greeted and assisted all customers in a friendly, timely manner

Sorted and stacked donations safely and efficiently
Sales Associate // 05/2022 - 01/2023

Kept a clean and organized inventory of seasonal clothing

Handled POS system transactions including credit, cash, and
exchanges to ensure accurate cash flow

Actively stayed informed about the latest sales and loyalty programs



